
Clearwater’s Economic Development Strategy
The role of Economic Development Office is new to the District of Clearwater. The 

current EDO started in April 2022 with the primary objective to implement the 
Economic Development Strategy which was developed and adopted by Council on Feb. 
16, 2021. In the first six months since the EDO position commenced, over $100,000 of 
grant funding has been awarded, with more than $4.4 million waiting for approval.

Successful Grants
• BC Healthy Communities Age-Friendly Communities $15,000
• BC Healthy Communities Healthy Public Policy $15,000
• Economic Trust of the Southern Interior/BC Economic Strategies (Business, 

Recruitment, Rentantion, Expansion) $15,000
• LG Climate Action Program $59,000

Submitted Grant Applications
• Strategic Priorities Fund, Capacity Building Stream $112,000
• Strategic Priorities Fund, Capital Infrastructure Stream $2,700,000
• ICP Green Infrastructure, Siphon Project $1,600,000

In just six months, the EDO has obtained funding for every project under their 
supervision, meaning zero taxpayer dollars have gone towards the goals in the District 
of Clearwater’s Economic Development Strategy, including the salary earned. Without 
the expertise and experience of the EDO, the District of Clearwater may not have been 
able to secure the same funding.

The EDO, like all District staff, takes direction from Mayor and Council. It was at 
the direction of our elected officials that the District celebrate and recognize our 
volunteers. It was also expressed by members of Council to invigorate Clearwater’s 
culture and community after two long years of the COVID-19 pandemic, which comes 
in the form of gatherings for May Day, Canada Day, National Indigenous Peoples Day 
or a community BBQ.

Social Development is one of the Strategy’s six focus areas, targeting networks and 
partnerships with non-business organizations that weave and hold the community 
together. This is in addition to business, sector, market, human and asset development, 
as all of these aspects make up a well-rounded economy.

Community Outreach
• Finalzed new micro buy local program in partnership with the RCMP, through the 

Positive Ticket Campaign
• Cohosting Clearwater Secondary School job fair with the Chamber of Commerce, 

helping local young adults find summer work
• Cohosted Canada Day celebration with the North Thompson Aboriginal Cultural 

Centre
• Participated with Chamber of Commerce in the Clearwater Times’ Find Jerry the 

Moose campaign, promoting shopping local in Clearwater
• Assisted with and attended the First Fish ceremony with Simpcw First Nation
• Assisted with and attended National Indigenous Peoples Day

General
• BizPal with the Ministry of Jobs, Economic Recovery and Innovation
• Attended TOTA webinars and meetings
• Created a partnership with Interior Health’s Healthy Communities program
• Provides community tours and follow-up meetings with developers
• Attended Emergency BC freshset and heat dome meetings 
• Formed working groups to address business license process and to formulate a 

process to manage grants


